
Course Outline 課程簡介  

 

  

Digital Marketing Strategy 

‧ Internet and media marketing approach 

‧ Marketing communication with the right digital media channels 

‧ Business to Business (B2B) vs Business to Consumer (B2C) marketing tactics. 

‧ What is augmented Reality (AR)/Virual Reality (VR)/ Mixed Reality (MR)?  

 


